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With the increasing importance of corporate entrepreneurship and sustainability to large 10 

corporation, this study helped by confirming the necessity to focus on the driving forces of 11 

corporate entrepreneurship, namely the manager characteristics, organization antecedents, and 12 

external environment. This is a quantitative research with a descriptive and causal design that is 13 

geared towards a path analytic model as an output, using the basic criteria of corporate 14 

entrepreneurship to the sustainability of large corporations. Path analysis was used as the main 15 

analytical tool to gain insight on the degree of influence of each driving force and its impact on 16 

corporate entrepreneurship in large corporations and to understand its link to sustainability of 17 

large corporations. From the results, focusing on the driving forces of corporate entrepreneurship 18 

could also improve the sustainability of large corporations. Furthermore, it has been confirmed 19 

that corporate entrepreneurship of large corporation positively and significantly influence the 20 

sustainability of large corporations. Thus, the management of large corporations should consider 21 

formulating proper company strategies to promote the driving forces of corporate 22 

entrepreneurship and these would positively influence their sustainability. In addition, the best 23 

driver of corporate entrepreneurship and of sustainability is organization antecedents which focus 24 

on organization structure, management supports and risk-taking tolerance. 25 

 26 
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INTRODUCTION 30 

Corporate entrepreneurship is becoming increasingly important for the competitiveness of 31 

corporations as they face dynamic competition unleashed by globalization (Bhardwaj, Sushil, & 32 

Momaya, 2007). Corporate entrepreneurship, which means entrepreneurial activities at the level 33 

of established organization, has been recognized as an important element in organizational and 34 

economic development and performance which impacts firm survival and management 35 

philosophy.  36 

Previous studies have shown that there are three main driving forces of corporate 37 

entrepreneurship, namely, manager characteristics, organization antecedents, and external 38 

environment. For a manager to pursue uncertain opportunities as an entrepreneur, she must 39 

believe that she will gain more than what is being given up (Venkataraman, 1997). The 40 

entrepreneur is more likely to exploit an opportunity according to the value that she expects to 41 

receive from exploitation. This expected value is influenced by three factors: the nature of the 42 

opportunity and the industry and institutional environment; psychological factors; and the non-43 

psychological characteristics of the entrepreneur (Shane, 2003). 44 

The future of an ongoing entrepreneurial strategic approach is contingent upon individual 45 

members continuing to undertake innovative activities and upon positive perceptions of the 46 

strategy by the organization’s executive management, which in turn will support further 47 

allocations of necessary organizational antecedents (Kuratko, Hornsby, & Covin, 2014). As per 48 

Hornsby, Kuratko, and Zahra (2002), there are five key internal organizational factors that 49 

influence managers to initiate corporate entrepreneurship activities, namely: effective reward 50 

system, top management support, resource availability, organization structure and risk taking, 51 

and tolerance for failure. 52 

In addition to the organization antecedents and the characteristics of the manager, the 53 

other area affecting the decision of corporate entrepreneurship against individual 54 

entrepreneurship would be the external environment. According to Kuratko, Hornsby and Covin, 55 

(2014), the basic dimensions of a firm’s external environment include environmental technological 56 

sophistication, environmental dynamism, environmental hostility, and industry life cycle stage. 57 

High-tech industries are commonly composed of disproportionate numbers of entrepreneurial 58 

firms.  59 

Corporate entrepreneurship has long been recognized as a potentially viable means for 60 

promoting and sustaining corporate competitiveness (Covin & Miles, 1999). Entrepreneurial 61 
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behavior by management and employees could lead to competitive advantage and sustainability 62 

(Landstrom, Crijns, Iavern & Smallbone, 2008). In a study on the South African information and 63 

communications technology sector, corporate entrepreneurship dimensions are crucial for the 64 

organization to enhance its performance and to enable it to sustain its degree of entrepreneurial 65 

orientation. There is a strong positive association between level of corporate entrepreneurship 66 

and company performance (Nkosi, 2011).  67 

From a study of ship management in Hong Kong, corporate entrepreneurship leads to 68 

sustainable value creation. Corporate entrepreneurship, when conducted effectively, can be a 69 

significant contributor of sustainable value creation (Coman, 2014). As such, there is a positive 70 

association from corporate entrepreneurship to firm performance and sustainable value creation. 71 

Sustainability can be embedded into a corporate entrepreneurship framework which may result in 72 

the discovery or creation, assessment, and exploitation of entrepreneurial opportunities.  73 

In recent years, the concept of sustainability has grown in recognition and importance. 74 

The pressure on companies to broaden its reporting and accountability from   economic 75 

performance for shareholders, to sustainability performance for all stakeholders has increased 76 

(Visser, 2002). Sustainability can be defined as adopting business strategies and activities that 77 

meet the needs of the enterprises and their stakeholders today while protecting, sustaining, and 78 

enhancing the human and natural resources that will be needed in the future (Deloitte & Touche, 79 

1992). 80 

Sustainability is about the balance or harmony between economic sustainability, social 81 

sustainability, and environmental sustainability (Elkington, 1997). Sustainability is about 82 

integrating economical, environmental, and social aspects (Dyllick & Hockerts, 2002).  This refers 83 

as the three pillars of sustainability: Social, Environmental, and Economical. The concept 84 

suggests that three dimensions are interrelated may therefore influence each other in multiple 85 

ways.  86 

The economic sustainability refers to the impact of the organization’s business practices 87 

and pertains to the capability of the economy as one of the subsystems of sustainability for 88 

survival. It also pertains to the ability to evolve in order to support future generations. The 89 

economic sustainability ties the growth of the organization to the growth of the economy in order 90 

to see how well it contributes to the economic system. In other words, it focuses on the economic 91 

value provided by the organization to the surrounding system to prosper and promote for its 92 

capability to support future generations. 93 
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The environmental sustainability, on the other hand, refers to the practices by 94 

organizations not compromising the future environmental resources and pertains to the efficient 95 

use of energy resources, reducing greenhouse gas emissions, and minimizing the ecological 96 

footprint. Similar to social sustainability, environmental sustainability impacts the business 97 

sustainability of the organization. During economic downturn, organizations with practices that are 98 

geared towards protecting the environment and improving the social well-being of the 99 

stakeholders while adding value to the shareholders, have financially outperformed other 100 

industries. The financial advantages are primarily from reduced operational costs and increased 101 

revenues from the development of innovative green products. 102 

Lastly, Social sustainability refers to conducting beneficial and fair business practices that 103 

provide value to the society and give back to the community. Aside from the moral aspect of 104 

being good to the society, disregarding social responsibility can affect the performance and 105 

sustainability of the business. The social performance focuses on the interaction between the 106 

community and the organization and addresses issues related to community involvement, 107 

employee relations, and fair wages. 108 

This paper sought to explore a model of sustainability for corporate entrepreneurship-109 

driven large corporation. For the basic driving forces of corporate entrepreneurship, the 110 

characteristics of the manager, the organization’s antecedents, and the external environment are 111 

considered as the main contributors of corporate entrepreneurship. With the value generated by 112 

the corporate entrepreneurship, the sustainability of a large corporation was measured in terms of 113 

the three pillars of sustainability - economic sustainability, social sustainability, and environmental 114 

sustainability.  115 

Although corporate entrepreneurship is closely related to company performance and 116 

competitiveness and sustainability can be embedded into corporate entrepreneurship, the 117 

relationship of corporate entrepreneurship with sustainability is not clear. This paper explored the 118 

linkage between corporate entrepreneurship and sustainability in two ways. First, it explored the 119 

extent of impacts of the driving forces to sustainability and second, it also explored the possible 120 

path model of the driving forces behind corporate entrepreneurship to sustainability. 121 

As a summary, the main theme of the study was on corporate entrepreneurship. One of 122 

the two themes - the driving forces - includes the manager characteristics, organization 123 

antecedents and external environment. The other theme, sustainability explored the impacts of 124 

corporate entrepreneurship specifically with regard to economic sustainability, social 125 
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sustainability, and environmental sustainability. Through the review and analysis on the two main 126 

themes, a path model of sustainability was established for corporate entrepreneurship-driven 127 

large corporations. This will, hopefully, enable them to successfully find the link between the 128 

driving forces and the pillars of sustainability. 129 

Through the study on corporate entrepreneurship, this paper wanted: 130 

1) To determine how and which driving force impacts corporate entrepreneurship in 131 

large corporations. 132 

2) To determine how and which driving force affects the corporate sustainability of large 133 

corporations. 134 

3) To identify the possible path model of sustainability for the corporate 135 

entrepreneurship-driven large corporations. 136 

In order to gain the understand the relationship between corporate entrepreneurship and 137 

its driving forces as the independent variables and the sustainability and its elements as the 138 

dependent variables, a path analysis approach was used. The driving forces of the corporate 139 

entrepreneurship include manager characteristics, organization antecedents, and external 140 

environment. The elements of sustainability include economic sustainability, environmental 141 

sustainability, and social sustainability.  142 

The results of the path analysis would hopefully indicate the impact of the driving force on 143 

corporate entrepreneurship in large corporations, as well as on corporate sustainability. At the 144 

end of the path analysis, a path model of sustainability for corporate entrepreneurship-driven 145 

large corporation was developed to highlight the path model of sustainability for large 146 

corporations while taking into consideration the link from corporate entrepreneurship to 147 

sustainability. 148 

There are three hypotheses in the study. The first hypothesis dealt with the independent 149 

variables, namely, characteristics of manager, organization antecedents, and external 150 

environment. This paper identified the relationship of each of the driving force to the corporate 151 

entrepreneurship in a large corporation. The hypothesis is sub-divided into three parts to measure 152 

the relationship of each driving force to the corporate entrepreneurship in a large corporation.  153 

Hypothesis 1a: The characteristics of managers influence the corporate entrepreneurship in a 154 

large corporation. 155 

Hypothesis 1b: The organization antecedents influence the corporate entrepreneurship in a large 156 

corporation. 157 
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Hypothesis 1c: The external environment influences the corporate entrepreneurship in a large 158 

corporation. 159 

The second hypothesis dealt with the impact of the dependent variable, namely 160 

sustainability, which was explored in terms of economic sustainability, social sustainability, and 161 

environmental sustainability. This paper tried to confirm the relationship of each of the driving 162 

forces to the sustainability in a large corporation. The hypothesis is sub-divided into three parts to 163 

measure the relationship of each driving force to the sustainability in a large corporation. 164 

Hypothesis 2a: The characteristics of a manager influence the sustainability of a large 165 

corporation. 166 

Hypothesis 2b: The organization antecedents influence the sustainability of a large corporation. 167 

Hypothesis 2c: The external environment influences the sustainability of a large corporation. 168 

The third hypothesis was for the path model of sustainability. This paper wanted to find 169 

out the most logical path of each driving force for corporate entrepreneurship. In addition, to 170 

merely show the relationship between corporate entrepreneurship and sustainability, this paper 171 

indicated the best path for the driving forces in corporate entrepreneurship to the elements of 172 

sustainability. 173 

Hypothesis 3: Corporate entrepreneurship results to sustainability of a large corporations. 174 

From the conceptual framework of corporate entrepreneurship and the sustainability, it 175 

was necessary to develop a model for the path analysis. Between corporate entrepreneurship 176 

and its driving forces as the independent variables and sustainability and its elements as the 177 

dependent variables, multiple dimensions became possible between the independent and the 178 

dependent variables that may pave the way to several structural equation model. As mentioned, a 179 

path analysis approach was deemed more appropriate in exploring the relationship. Path analysis 180 

is a method employed to determine whether or not a multivariate set of nonexperimental data fits 181 

well with a particular causal model. Furthermore, the results of the path analysis could also 182 

indicate the impact of the driving force of corporate entrepreneurship in the large corporations, as 183 

well as their impact to corporate sustainability. 184 

As such, it was necessary to develop a path analysis model between corporate 185 

entrepreneurship and the sustainability. This suggested path analysis model between corporate 186 

entrepreneurship and sustainability was deemed appropriate in measuring the relationship of 187 

corporate entrepreneurship and its driving forces and the sustainability and its elements. The path 188 

analysis model between corporate entrepreneurship and sustainability is shown in Figure 1. 189 
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Figure 1.  The Hypothesized Path Analysis Model between the Driving Forces of Corporate 191 
Entrepreneurship and Sustainability 192 
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RESEARCH METHODS 200 

This is a quantitative research with a descriptive and causal design that is geared 201 

towards a path analytic model as an output, using the basic criteria of corporate entrepreneurship 202 

to the sustainability of large corporations. Path analysis was used as the main analytical tool to 203 

gain insight on the degree of influence of each driving force and its impact on corporate 204 

entrepreneurship in large corporations and to understand its link to sustainability of large 205 

corporations. 206 

The research was conducted in Manila, Philippines. Thus, the large corporations in the 207 

Philippines were set as the population while the employees of the large corporations in the 208 

Philippines were set as the target respondents. As per the Securities Regulation Code Rule 68 by 209 

the Securities and Exchange Commission in the Philippines, large corporations are large 210 

accountable entities which usually have total assets of more than P350 Million or total liabilities of 211 

more than P250 Million. Moreover, according to the Department of Trade and Industry in the 212 

Philippines, a large corporation is defined to be companies with more than 200 employees. 213 

For the survey, this paper focused on the service sector of the Philippine Stock 214 

Exchange. The service sector was chosen based on the concept that countries with primarily 215 

service-based economies are considered to be more advanced in terms of income. In this 216 

research on corporate entrepreneurship and sustainability, the service sector was a good 217 

representation of the overall economy of the country.  218 

A total of 313 samples were used in this survey for the path analysis because the 219 

required sample size is generally 300 for structural equation modelling (Hair, Ringle & Sarstedt, 220 

2011). The 313 samples were distributed based on the total number of employees for each 221 

subsector.  222 

The questionnaire was made by the proponent and it consists of 78 questions. The 223 

response for each question and its sub-part was weighed using Likert’s 4-point scale with the 224 

following equivalents: 225 

4 – Strongly Agree 226 

3 – Agree 227 

2 – Disagree 228 

1 – Strongly Disagree 229 

 230 
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For the modeling of research, partial least square structural equation modeling is used 231 

through the usage of WarpPLS software. The Partial Least Square Structural Equation Modeling 232 

(PLS-SEM) is used as the constructs in the model of corporate entrepreneurship and 233 

sustainability are both formative and reflective. Furthermore, the goal of the research is to explore 234 

the best model and possible theory to explain the variables, that is, to explore a possible theory. 235 

As per Hair, Ringle, and Sarstedt (2011) and Hair, Hult, Ringle and Sarstedt (2014), the Partial 236 

Least Square Structural Equation Modeling (PLS-SEM) would be more appropriate when the 237 

constructs are both formative and reflective and with the objective to explore the possible theory. 238 

239 
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RESULTS 240 

The Partial Least Square Structural Equation Modeling (PLS-SEM) method was used to 241 

process data from 313 respondents to review the relationships of the driving forces to corporate 242 

entrepreneurship and sustainability. The results of path analysis and the path coefficients from 243 

the Partial Least Square Structural Equation Modeling (PLS-SEM) running on the WarpPLS 244 

System 5.0 are shown in Figure 2 and Table 3 below.   245 

 246 
 247 

Model fit and quality indices 248 

Average path coefficient (APC)=0.237, P<0.001 249 

Average R-squared (ARS)=0.419, P<0.001 250 

Average adjusted R-squared (AARS)=0.412, P<0.001 251 

Average block VIF (AVIF)=1.251, acceptable if <= 5, ideally <= 3.3 252 

Average full collinearity VIF (AFVIF)=1.511, acceptable if <= 5, ideally <= 3.3 253 

Tenenhaus GoF (GoF)=0.478, small >= 0.1, medium >= 0.25, large >= 0.36 254 

 255 

 256 
Figure 2.  Results on the Path Analysis Model from the PLS-SEM running on the WarpPLS 257 
System 5.0 258 

259 
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 260 
Table 3.  Results of the Path Coefficients from the PLS-SEM running on WarpPLS System 261 
5.0 262 
 263 

Hypotheses Path 

Coefficients 

SE p-value Effect size 

(f
2
) 

H1a: MngrC �CorpEntr .129 .055 .010 .043 

H1b: OrgAnte � CorpEntr .549 .052 .000 .336 

H1c: ExtEnvi � CorpEntr .100 .056 .034 .020 

H2a: MngrC �Sustaina .172 .055 .000 .072 

H2b: OrgAnte � Sustaina .452 .053 .000 .277 

H2c: ExtEnvi � Sustaina .150 .055 .000 .042 

H3: CorpEntr � Sustaina .106 .056 .029 .047 

Note: f
2
 is the Cohen’s (1988) effect size coefficient: .02=small, .15=medium, .35=large. 264 

 265 

 266 
 Six global model fit and quality indices are provided: average path coefficient 267 

(APC), average R-squared (ARS), average adjusted R-squared (AARS), average block variance 268 

inflation factor (AVIF), average full collinearity VIF (AFVIF), and Tenenhaus GoF (GoF). 269 

 The value of average path coefficient (APC) is 0.237 with a P value of less than 270 

0.001. This would mean that the variables are with good predictive and explanatory quality to the 271 

model with 0.05 significance level. The value of average R-squared (ARS) is 0.419 with a P value 272 

of less than 0.001. This means that the variables are with good predictive and explanatory quality 273 

to the model with 0.05 significance level. The value of average adjusted R-squared (AARS) is 274 

0.412 with a P value of less than 0.001. This means that the variables are with good predictive 275 

and explanatory quality to the model with 0.05 significance level. 276 

 The value of average block variance inflation factor (AVIF) is 1.251 which is 277 

lower than 3.3. This means that the variables do not have significant vertical collinearity. The 278 

value of average full collinerity VIF (AFVIF) is 1.511 which is lower than 3.3. This means that the 279 

variables do not have significant vertical and lateral collinearity.  280 

 The Tenenhaus GoF (GoF) is a measure of the model’s explanatory power. It is 281 

recommended that Tenenhaus GoF (GoF) be equal to or higher than 0.36. The value of 282 

Tenenhaus GoF (GoF) is 0.478 which is higher than 0.6. This shows the high model’s 283 

explanatory power. 284 
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The goodness of fit and quality indices of the structural equation model, as whole, 285 

showed strong statistical evidences that the estimates of the structural equation model are 286 

acceptable. Based on the criteria discussed on Kock (2015), the following goodness of fit and 287 

quality indices of the model are within the acceptable range.  288 

The above goodness and fit quality indices confirm the path model as shown in Figure 2, 289 

Results on the Path Analysis Model from the PLS-SEM, running on the WarpPLS System 5.0, are 290 

considered acceptable and are statistically supported, which confirms the hypothesized path 291 

analysis model as shown in Figure 1. 292 

Regarding the results of each individual path in the path analysis model, as per Table 3, 293 

results of the structural model reveal that manager characteristics positively and significantly 294 

affect corporate entrepreneurship (β=.129, p<.05, f2 = .043). This finding supports the first 295 

hypothesis (H1a).  Having a positive standardized β coefficient indicates that those with higher 296 

scores on the manager characteristics tend to have higher scores on corporate entrepreneurship.  297 

Based on Cohen’s (1988) effect size criterion, manager characteristic has a small extent of effect 298 

(f2 = .043) on corporate entrepreneurship. 299 

Results of the structural model reveal that organization antecedents positively and 300 

significantly affect corporate entrepreneurship (β=.549, p<.05, f2 = .336). This finding supports 301 

the second hypothesis (H1b).  Having a positive standardized β coefficient indicates that those 302 

with higher scores on the organization antecedents tend to have higher scores on corporate 303 

entrepreneurship.  Based on Cohen’s (1988) effect size criterion, organization antecedent has a 304 

medium to large extent of effect (f2 = .336) on corporate entrepreneurship. 305 

Results of the structural model reveal that external environment positively and 306 

significantly affect corporate entrepreneurship (β=.100, p<.05, f2 = .020). This finding supports 307 

the third hypothesis (H1c).  Having a positive standardized β coefficient indicates that those with 308 

higher scores on the external environment tend to have higher scores on corporate 309 

entrepreneurship.  Based on Cohen’s (1988) effect size criterion, external environment has a 310 

small extent of effect (f2 = .020) on corporate entrepreneurship. 311 

Results of the structural model reveal that manager characteristics positively and 312 

significantly affect sustainability (β=.172, p<.05, f2 = .072). This finding supports the fourth 313 

hypothesis (H2a).  Having a positive standardized β coefficient indicates that those with higher 314 

scores on the manager characteristics tend to have higher scores on sustainability.  Based on 315 
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Cohen’s (1988) effect size criterion, manager characteristic has a small extent of effect (f2 = .072) 316 

on sustainability. 317 

Results of the structural model reveal that organization antecedents positively and 318 

significantly affect sustainability (β=.452, p<.05, f2 = .277). This finding supports the fifth 319 

hypothesis (H2b).  Having a positive standardized β coefficient indicates that those with higher 320 

scores on the organization antecedents tend to have higher scores on sustainability.  Based on 321 

Cohen’s (1988) effect size criterion, organization antecedent has a medium extent of effect (f2 = 322 

.277) on sustainability. 323 

Results of the structural model reveal that external environment positively and 324 

significantly affects sustainability (β=.150, p<.05, f2 = .042). This finding supports the sixth 325 

hypothesis (H2c).  Having a positive standardized β coefficient indicates that those with higher 326 

scores on the external environment tend to have higher scores on sustainability.  Based on 327 

Cohen’s (1988) effect size criterion, external environment has a small extent of effect (f2 = .042) 328 

on sustainability. 329 

Results of the structural model reveal that corporate entrepreneurship positively and 330 

significantly affects sustainability (β=.106, p<.05, f2 = .047). This finding supports the seventh 331 

hypothesis (H3).  Having a positive standardized β coefficient indicates that those with higher 332 

scores on the corporate entrepreneurship tend to have higher scores on sustainability.  Based on 333 

Cohen’s (1988) effect size criterion, corporate entrepreneurship has a small extent of effect (f2 = 334 

.047) on sustainability. 335 

As a summary, all the individual paths are positively related and statistically significant. In 336 

terms of the size of the impacts, from the effect size and path coefficient, the path from 337 

organization antecedents to corporate entrepreneurship shows the highest impact (β=.549, f2 = 338 

.336). The second highest impact path is from organization antecedents to sustainability (β=.452, 339 

f2 = .277). The other paths are relatively with lower impacts. 340 

In terms of driving the value of sustainability, there are four paths affecting the 341 

sustainability in the path analysis model. Based on Cohen’s (1988) effect size criterion, manager 342 

characteristic has a small extent of effect (f2 = 0.072) on sustainability. Organization antecedents 343 

has a medium extent of effect (f2 = 0.277) on sustainability. External environment has a small 344 

extent of effect (f2 = 0.042) on sustainability. Corporate entrepreneurship has a small extent of 345 

effect (f2 = 0.047) on sustainability. As such, the highest influence on the value of sustainability is 346 
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organization antecedents with a medium effect size (f2 = 0.277) on sustainability. This would be 347 

classified as the best path for sustainability. 348 

 349 

 350 

 351 

 352 

 353 

 354 

 355 

 356 

 357 
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 360 

 361 
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CONCLUSIONS AND RECOMMENDATIONS 374 

With respect to corporate entrepreneurship, the results of the survey confirm the positive 375 

relationships from the manager characteristics, organization antecedents, and external 376 

environment to the corporate entrepreneurship. The P values of the manager characteristics to 377 

the corporate entrepreneurship, the organization antecedents to the corporate entrepreneurship, 378 

and the external environment to the corporate entrepreneurship are all below 0.05 and are 379 

therefore statistically significant. In addition, all the path coefficients are positive which means that 380 

all three variables are in positive relationships with corporate entrepreneurship. 381 

Therefore, the first three hypotheses from the independent variables and independent 382 

variables are confirmed, namely: 383 

1) characteristics of a manager positively and significantly affect corporate entrepreneurship 384 

(Hypothesis 1a), 385 

2) organization antecedents positively and significantly affect corporate entrepreneurship 386 

(Hypothesis 1b), and, 387 

3) external environment positively and significantly affects corporate entrepreneurship 388 

(Hypothesis 1c). 389 

With respect to sustainability, although the relationship between the manager 390 

characteristics, organization antecedents, and external environment to sustainability is not clearly 391 

stated in the literature review, the results of the survey confirm the positive relationship between 392 

the three driving forces to sustainability. The P values of the manager characteristics to 393 

sustainability, the organization antecedents to sustainability, and the external environment to 394 

sustainability are all below 0.05 and are therefore statistically significant. In addition, all the path 395 

coefficients are positive which means that the three variables are in positive relationships with 396 

sustainability. 397 

Therefore, another three hypotheses from the independent variables and independent 398 

variables are confirmed, namely: 399 

4) characteristics of manager positively and significantly affect sustainability (Hypothesis 400 

2a), 401 

5) organization antecedents positively and significantly affect sustainability (Hypothesis 2b), 402 

and, 403 

6) external environment positively and significantly affects sustainability (Hypothesis 2c). 404 
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With respect to the relationship between the manager characteristics, organization 405 

antecedents, and external environment to economic sustainability, environmental sustainability 406 

and social sustainability, the results are varied. For economic sustainability, two of the driving 407 

forces of corporate entrepreneurship namely organization antecedents and external environment 408 

influence economic sustainability positively. For environmental sustainability, three of the driving 409 

forces of corporate entrepreneurship namely manager characteristics, organization antecedents 410 

and external environment influence environmental sustainability positively. For social 411 

sustainability, two of the driving forces of corporate entrepreneurship namely manager 412 

characteristics and organization antecedents influence social sustainability positively while 413 

external environment influences social sustainability negatively.   414 

Although the relationship between corporate entrepreneurship and sustainability is not 415 

clearly stated in the literature review, the results of the survey confirm the positive relationship 416 

from the corporate entrepreneurship to sustainability. The P value of the corporate 417 

entrepreneurship to sustainability is below 0.05 and is therefore statistically significant. In 418 

addition, the path coefficient is positive which means that the variable is in positive relationship 419 

with sustainability. 420 

As such, the last hypothesis from the independent variable and independent variable is 421 

confirmed, namely: 422 

7) corporate entrepreneurship positively and significantly affects sustainability (Hypothesis 423 

3). 424 

From the above, all the seven hypotheses are confirmed from the results. In terms of the 425 

path model of sustainability for corporate entrepreneurship-driven large corporations, the 426 

hypothesized path analysis model is confirmed based on the results that all the paths are with P 427 

value less than 0.05 and the path model is statistically supported by the fit and quality indices. 428 

Please refer to Figure 4, The Path Analysis Model from Corporate Entrepreneurship on 429 

Sustainability below as the most logical path model on the concepts. 430 
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 431 

Figure 4.  The Path Analysis Model from Corporate Entrepreneurship on Sustainability. 432 
 433 

From the combination of corporate entrepreneurship and sustainability, it is shown that 434 

manager characteristic, organization antecedents, and external environment positively influence 435 

both corporate entrepreneurship and sustainability. Thus, large corporations can promote 436 

corporate entrepreneurship and can achieve sustainability at the same time by focusing on the 437 

driving forces, namely, the manager characteristics, organization antecedents, and external 438 

environment.  439 

In conclusion, these results show that manager characteristics, organization antecedents 440 

and external environment positively influence both corporate entrepreneurship and sustainability 441 

in large corporations. Furthermore, the results also show that corporate entrepreneurship 442 

positively influence sustainability. These findings can help the management team of large 443 

corporations to make proper company strategies and management decisions for the 444 

organizations to drive corporate entrepreneurship and hence, enhance the sustainability. 445 
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By focusing on manager characteristics, organization antecedents and external 446 

environment, the large corporations can achieve their objectives on corporate entrepreneurship 447 

and on sustainability. This is a new perspective for the management of the large corporations to 448 

drive both corporate entrepreneurship and sustainability at the same time. The results from this 449 

study will help the management team in directing the focus and strategizing the policies of the 450 

large corporations. 451 

The results will also assist the management of large corporations in designing and 452 

strategizing proper policies to promote sustainability through corporate entrepreneurship. This 453 

can be done through the management team, who could prepare the proper support systems and 454 

the appropriate company policies for the purposes of encouraging corporate entrepreneurship 455 

and hence, sustainability. With respect to the board of directors and investors, the results indicate 456 

that they should formulate policies that promote and explore innovation and new opportunities 457 

which would create value to the organization and hence, increase the potential investment returns 458 

to the investors. 459 

460 
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