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Compulsory REVISION comments 
 

1. Do not cite references in the abstract, unless extremely necessary.  
 

 

Done 

Minor REVISION comments 
 

1. In the abstract, focus more on the methods and results of the study; including, of 
course, objectives and conclusions but recommendations may not be given.  

 
 

Done 

Optional/General comments 
 

1. The names of telecommunication firms may not be mentioned in the study; instead, 
they may be referred to as Brand A, Brand B and Brand C. 

 
 

Saudi Arabia has only three telecommunication companies which were 
taken as the study scope. I think symbolizing the names is not so 
critical. The research analysis did not correlate between the company 
names and the findings.  

 


