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Below are my comments which you can then cut and paste in 
the comment form as I can't access the comment form:  

A review of the abstract of the manuscript on 'The Effect of 
Brand Extension Strategy on Brand Image to Customers' 
shows that the study used brand image as an independent 
variable instead of using brand image as a dependent variable 
as clearly suggested by the title of the manuscript. The author 
is therefore advised to redo or revisit the study and ensure the 
proper use of the dependent and independent variables in 
questionnaire design and data analysis, else any findings from 
the study will not be in tandem with the title of the manuscript. 

 

Minor REVISION comments   
Optional/General comments   
 
 
Reviewer Details: 
 

Name: Okey C. Akabogu 

Department, University & Country Department of Marketing, Faculty of Management Sciences, Anambra State Univeristy, Nigeria 
 
 
 
 
 
 
 
 


