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 Reviewer’s comment Author’s comment (if agreed with reviewer, 

correct the manuscript and highlight that part in 
the manuscript. It is mandatory that authors 
should write his/her feedback here) 

Compulsory REVISION 
comments 
 

1. Please reorganize the section 2. The mere list of factors 
could not support the necessity of the proposed model. The 
significance of this topic should be highlighted. Otherwise, this 
proposed model seems lack of novelty and meaningless. 
 
2. Please provide the whole questionaire and survey data. 
 
3. Please add the limitation of the proposed model before 
section 5. 
4. Please add the latest references, most of which are 1990s 
and 2000s.  Please check the format, e.g. 16,17,21,26. 

I agree with reviewer and tried to correct the 
manuscript. 
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