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Modifications do not explain the contribution of the intersubjectivity dynamic theory in the 
analysis of the different reactions of consumers to the type of writing. Further weaknesses 
that need to be improved are: the sample size is very limited and different in nationality; the 
products are different; the sample of consumers "adults" is not qualified (by age, 
profession, etc.). Moreover, the second condition is only tested for the French and then by 
allowing a comparison.     
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