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PART  1: Review Comments 

 

 Reviewer’s comment Author’s comment (if agreed with reviewer, 

correct the manuscript and highlight that part in 

the manuscript. It is mandatory that authors 

should write his/her feedback here) 

Compulsory REVISION comments 

 

Page 2 of manuscript--Include more citations from 

the marketing literature with respect o sustainable 

consumption behaviors; there are many cites in 

Journal of the Academy of Marketing Science, Journal 

of Consumer Research, European Journal of 

Marketing, etc. 

 

Page 2 of manuscript—provide justification or better 

rationale for selecting Tamale Metropolitan area of 

Ghana and using this location for sampling, can the 

results be generalized? 

 

Page 7 of manuscript—provide more information 

about how the TPB variables were adapted and 

modified. 

 

Page 8 of manuscript—Why did you not contextualize 

the questionnaire; that is, provide specifics to the 

respondents regarding products to think of when 

answering, prices they would be willing to pay for 

more “green” products, etc.? 

 

Page 9 of the manuscript—did you compare the 

results across the three samples—2 shopping center 

and a cluster of supermarkets—otherwise, your 

sample can be considered a convenience sample 

only, making generalizing the results impossible?  If 

you  have sufficient N for the three locations, they 

could be compares using simple nonparametric 
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statistics tests to see if they were different or the 

same.  Without doing so, I’m not certain that you 

should be combining the three locations into one 

sample. 

 

 

 

Minor REVISION comments 

 

Page 6 of manuscript—are the demographic attributes 

moderators or mediators?  Specify what they are. 

 

Page 9 of manuscript—on line 217, what specifically does 

“survey results may reflect the real situation”? 

 

Page 10 of the manuscript—include a table showing item 

correlations. 

 

Page 11 of the manuscript—Section 4.4 would benefit 

from more discussion and rigor when examining the 

hypotheses. 

 

Page 11 of the manuscript—on line 275, the increase 

from 0.147 to 0.152 is non-significant. 

 

Page 14 of the manuscript—you make a number of 

statements (line 240-341; 344-349; 364-367) that are 

not necessarily supported by your data. 

 

Optional/General comments 

 

Page 1 of manuscript—refrain from editorializing (e.g., “If 

we are serious about the SDGs”) 

Better proofreading of the manuscript is possible. 
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