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Original Research Article

Urban Tourism in Jordan:
Challenges and Opportunities
Case Study: Amman

Abstract

This paper examines the challenges and opportantieurban tourism in Jordan with a case
study from Amman the capital city of Jordan. Jorttas tourism of sites not tourism of cities
and towns, but lately Jordan paid a good attergiothis subject and began to rehabilitate many
cities especially in the Jordanian capital Amman.

The definition of urban tourism has initially bediscussed, particularly because the definitions
of urban tourism range from the downright abstrigethe straightforward. From all the
definitions it is concluded that urban areas ang waportant for this type of tourism because
they are: destinations in their own right, gatewkystourist entry, centres for accommodation,
and ideal bases for excursions bringing the tauasbng interesting cultural as well as natural
itineraries. The discussion then evaluates thecéspé urban tourism through identifying trends,
developments and challenges within the tourismosactJordan.

The paper discussed also the key elements thaemhance the visitor-friendliness in urban
areas. The paper also considers new sector opjtertuand acknowledges the difficulties and
challenges associated with the development ofithi@EtAmman as a centre for urban tourism.
Finally, the paper indicates the suggestions tmaiman require to become a true destination city
in the region.

Key words: Urban tourism, challenges, opportunities, Jordanyan

1. Introduction

As the home of ancient Petra, Jordan is known theeworld as a tourism destination of choice
for those interested in the history and culturéhig region of the Middle East. Although Petra is
the country’s most visited tourist attraction by, fas remote location suggests that additional
opportunities are available to take advantage ofeat levels of tourism in urban settings as
well, and Jordan features a number of such desimsathat can help fuel growth in this sector in
the future. Rami Daher, 2010 in one of the confeesrsaidlt is only surprising that after all
these years, and in 2010, still, the newly esthblisJordan Museum uses an emblem on its
windows that depicts Petra and Jerash, one onlydeos as to when will Amman and other
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cities in Jordan be the focus of such endeavoltsis concluded from Daher’s quotation that in
Jordan we have tourism of sites not tourism oesijtbut lately Jordan paid a good attention on
this subject and began to rehabilitate many citiedordan especially in the Jordanian capital
Amman.

At the same time and unfortunately, Jordan is &sed with several problems and challenges in
developing its urban tourism sector and these ssuso form the focus of this study. To
determine the current state of tourism developriregeneral and urban tourism development in
particular in Jordan, this study provides a revigvihe relevant literature to operationalibe
terms involved, deliver an overview of tourism depenent in Jordan including primary tourism
destinations. A discussion concerning the primamgblems and challenges facing the urban
tourism sector in Jordan is followed by a convelseussion concerning the opportunities and
advantages of urban tourism in Jordan. A summarthefresearch and important findings are
presented in the study’s conclusion.

2. Review and Discussion

Definition of Urban Tourism

Definitions of urban tourism range from the dowhtigbstruse to the straightforwasl major
difficulty that may account in part for the academeglect of urban tourism has been the lack of
a simple definition of a complex phenomenon antearademarcation of its diverse and vaguely
formulated set of activities, as reviewed by Edwagtlal. (2008). Adding the adjectiuebanto

the nountourismlocates an activity in a spatial context but doesin itself define or delimit
that activity.

For instance, Hall and Page describe the “conoém destination product life cycle as a
significant concept for strategic destination mérgand planning and which underpundan
tourism” (2002, p.106). Similarly, Jansen-Verbel®86) regards urban tourism as being “a
leisure product” that consists of a number of fundatal components including a variety of
specialized facilities as follows:

1. An activity place, thereby defining the overall plypfeatures within the city, particularly
the main tourist attractions; and,

2. A leisure setting, which includes both the physelements in the built environment and
the socio-cultural characteristics which give § aitdistinct image and 'sense of place.’

3. Likewise, Alcaraz, Hume and Mort (2000) refer toe tficoncept of the use of
servicescape to create reflective spaces suppatttiegconcept of urban tourism with
consumers suggesting a preference for self-paceducgption and adequate process
flow” (p. 220). For others, the term “urban tourissimply means “tourism in urban
regions,” typically towns and cities (Ruetsche 200&ccording to Ruetsche, “The
demand for travel to cities has greatly increases the last few decades. While many
travel for business or convention purposes, othegstraveling on leisure time to learn
about other cultures, to develop their specifieliests, and to seek entertainment” (2006,
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p.2). All of these definitions help illuminate tkalient aspects of urban tourism, but the
latter definition provides a useful framework inialinto proceed and it is this definition
that is applied to tourism development in Jordamliasussed further belowherefore
understanding urban tourism is dependent upon @ pmderstanding of the urban
context in which it is embedde&tephen and Page 2010). According to (S. MedliK3200
“Dictionary of Travel, Tourism and Hospitality”),efined urban tourism as trips and
visits with a focus on town or city destinationsdaalso known as city tourism. A fast
growing form of tourism, stimulated by historicahdacultural attractions, as well as
shopping and event attractions and by busines®lirévoffers much scope for urban
regeneration. From all the previous definitiongsitconcluded thatJrban areas are
important for tourism becausethey are:

» destinations in their own right,

e gateways for tourist entry,

» centres for accommodation, and

» ideal bases for excursions bringing the tourista gl

interesting cultural as well as natural itinerarie
At the same time towns and cities are places aadesp

* Places for tourism activity
* Spaces within which leisure activity is structussdl consumed

3. Tourism Development in Jordan

Although significant progress has been experientéke construction and trade services sectors
in recent years, the tourism sector in Jordan appgahave enjoyed the most improvement
(Sullivan, 2002). According to Sullivan, of the ¢ler Jordan has the “most free” economy,
followed by Egypt and then Syria as having the slelaee” economy (2002). While Jordan
remains highly reliant on volatile sources of in@such as tourism, the country has also been
diversifying its economic base in human capitagisive and technology-intensive trade in
recent years as well, with noteworthy successagnddicines and chemical products (Sullivan,
2002). Furthermore, the Jordanian government haertaken numerous initiatives in recent
years that have contributed to tourism developmirdduding forging partnerships with the
private sector in major industries and servicepramote regional tourism (Al-Akra, Eddie &
Ali, 2010, p. 56).

There are other positive signs that tourism devakaqt is taking place with the establishment of
an executive jet charter service in Jordan. Intbgard, Wells reports that, “Air Charter Service,
with offices in London, Moscow and New York, openad office in 2006 in Dubai due to
increased demand. Hunt and Palmer, a leading exegat provider, now has an agent based in
Jordan” (2007, p.43). Furthermore, capitalizingtbe growing demand for so-called “desert
tourism,” KE Adventure Travel offers special trifzs Jordan's Wadi Rum with special treks on
desert trails on soft rock (Wells, 2007).
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In addition, despite some rocky periods during riiiddle of the decade, Royal Jordanian, the
national airline, experienced a 12% increase irsgrager traffic during the closing months of
2006, and the new Kempinski Hotel Ishtar inaugutats first development stage by opening
117 rooms; Intercontinental has undertaken thetoaetgon of three Holiday Inns (the projected
cost of $60 million is part of the group's five-yeaxpansion into the Middle East), with 36
Holiday Inn Express currently planned (Wells 200According to Jordan’s embassy in
Washington, D.C., “There is currently an investmamdm in hotels and land speculation. Major
investments have been made in new hotel constryatgpecially near Petra. Several new hotels
on the Dead Sea Coast and in Amman and Agaba arg berrently built or planned” (Media
and communications 2011, p.3).

Moreover, direct travel between Israel and Jordanaw allowed, and the number of tourists
from Israel has been increased (Media and commiimmsa2011). The latest tourism figures
available from the Jordanian government indicage th 1994, tourists from the Arab and other
Middle Eastern countries reached about 553,000ewirists from other regions accounted for
another 289,000 representing nearly $561 milliotourism revenues (an amount equal to 13%
of total foreign exchange income and 12.7% of Jusl&DP (Media and communications
2011). Beyond these initiatives, the Jordanian guwent’'s sophisticated but user-friendly Web
site promotes a wide range of tourist destinationdmman and throughout the country, and
these destinations are discussed further below.

4. Primary Tourism Destinationsin Jordan

The overwhelming majority of current tourism deations being promoted by the government’s
tourism department are cultural-heritage sites isting of interesting historic ruins, with
Amman being the single urban destination includedman (see mapl) is a modern Arab city
rather than a great, ancient metropolis of the ri@rik has never rivalled Damascus, Baghdad or
Cairo as a grand Islamic city of antiquity. It leetcapital and largest city of Jordan. It is the
area's political, cultural and commercial centrd ane of the oldest continuously inhabited cities
in the world
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152 The population at the beginning of the last centuag between 1500 and 2000 inhabitants. And
153 this number in Greater Amman Municipality (GAM)risw 1000 times the population it used to
154  be in 1909 when the first municipal council in Anmmaas established. The city has now the
155 population of 2,842,629. The population of Jordal,608,271 (July 2011 est.). The population
156 of the city is expected to jump from 2.8 millionabmost 7 million by 2025 due to constant and
157 rapid immigration. Like many countries, Jordan faces the challengeapid urbanisation. In
158 fact, 70% of its urban population lives within 3@ lof the capital, Amman. (figurel).
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Figure l: Potential increase of population in Amman

Even in the country’s largest metropolitan area Amman, though, there are plenty of
archaeological sites available to tourists, as waslthe key elements that have been shown to
promote urban tourism development as describetduih Table 1 below.

Table 1:Key elementsthat can enhance the visitor-friendlinessin urban areas

Jordanian Offerings (Amman

Key Element Description unless otherwise specified)

Historic Historic attributes of buildings, 1. Excellent hotels and

Districts streetscapes, neighborhoods, and spe@atommodation, gourmet
landmarks emphasize the local restaurants, coffee shops, shopping

character of an area. Historic districts centres, offices and luxury villas
are generally very pedestrian friendly have replaced older dwellings.
with a mix of attractions and amenities However, there is still much of the
that are easily accessible. Beyond theiold city to be admired.
educational component, they also 2. In addition to its numerous




Key Element

Jordanian Offerings (Amman

Description unless otherwise specified)

Waterfronts

Festivals and
Events

generate a sense of place and provide archaeological sites, Amman has

the urban visitor with memorable many museums, art galleries and

experiences. Thus, cities blessed with cultural centres, as well as theatres

heritage as a selling point are and cinemas.

advantaged when looking to develop

their tourism product.

Irrespective of purpose, urban waters 1. No waterfronts specifically;

have always attracted people out of however, within Amman there is

necessity or pleasure. In some cities, uplenty of fun to be found including

to forty percent of those staying water parks with lots of thrilling

overnight have come for this type of rides to keep the children

business tourism. Convention Centers entertained.

and Exhibitions are perceived to be 2. There is a wide range of health

strong growth sectors in which the clubs and fitness centres, as well as

visitor spends an above average amouf#cilities for paint-balling and other

and which operate for most of the yearaction-packed sports.

Employment, publicity, image 3. Horse riding is a very popular

improvement, and urban regeneration activity and Amman’s riding

are benefits that generally justify the bigentres offer excellent facilities:

financial investment for those centers. 4. Amman has an excellent 9-hole

Besides these advantages, it is ‘brown’ golf course, with par of 67;

important to remember that the the Bisharat Golf Course is the first

conference business cannot be separapgdper golf course to be found in

from the rest of the tourism industry ~ Jordan. Near Amman’s Queen Alia

particularly because most participants Airport, and located just 14km

are also seeking urban amenities in anoutside the city, the club provides

exciting environment. caddie service, a pro-shop and
professional coaching.

Festivals and Events have become an 1. The Royal Film Commission of

increasingly popular means for cities taJordan aims to contribute to the

boost tourism. They range in size and development of an internationally

scale from one time events like the  competitive Jordanian audio-visual

World Exhibition or the Olympics to  production industry, partly by

annual events like Folk Music Festivalsdeveloping and cultivating film

or Gallery Nights. Spectacles like that culture, and by encouraging

are important, however, their impact Jordanians to use film and audio-

upon the city’s tourist industry dependsvisual media to tell their stories,

on the attendance, and the type and voice their opinions and express




Key Element

Jordanian Offerings (Amman

Description unless otherwise specified)

Retail and
Catering
Facilities

number of outside visitors. their ideas.
2. The Commission also provides
opportunities for audiences to get
together with filmmakers to watch
independent and experimental
films, open a dialogue with
filmmakers, exchange ideas, and
cultivate multimedia literacy.
3. Amman hosts several world-class
convention centers.
4. Jerash Festival is from the most
well-known festival in Jordan and
the region.

Although shopping and restaurants arel. Gourmet restaurants and world-
regarded as a secondary element of class caterers are available in
tourism, it is still an important part of Amman.
the tourism economy since visitors 2. A number of popular nightclubs
spend a significant amount of time andare available that feature modern
money on shopping and eating. music and attract the young
Shopping, for instance, has for some fashionable crowds while the more
visitors become a leisure activity wherdraditional establishments offer
they tour stores with no specific Arabic music and dance.
purpose in mind. For others, it is more 3. Many international restaurants
like a sport where they go from store taalso provide live entertainment.
store and see if there are different goodsmman has many cinemas which
on sale at the destination compared to screen all the latest movie releases.
home. Cities that add retail stores or There are also theatres and concert
restaurants to their downtown orto  halls that have regular performances
special facilities like airports, train of stage shows, music concerts and
stations, or casinos, experience positivballets on their agenda.
economic impacts that not only apply t@d. Rainbow Street offers great
one location, but spill over and trickle shopping opportunities for those
down to other areas of the city. looking to score local and
handmade goods, while Wakalat
Street offers many brands name
stores for the international shopper.
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Jordanian Offerings (Amman

Key Element Description unless otherwise specified)

Both streets are lined with cafes and
restaurants ideal for a social night
out.

Source: Ruetsche 2006, pp. 1-2 (description); Visit Jard@11 (Jordanian offerings, 2011).

While Amman and its surrounding environs may nosemgble the urban offerings that
characterize other world-class urban tourism dastns, the country does have almost 10,000
years of history to its credit and there is muckde and do for everyone who is interested in the
culture and history of this fascinating region loé¢ wworld, even if they never make it to Petra. In
fact, Jordan has network of modern international aational roads that provide access the
interior and modest coastal region, and beingatively small country, any destination is within
a 4-hour drive from the capital (Media and commatians 2011). There are some significant
problems and challenges involved in promoting thatgebutes in ways that will encourage
increased tourism levels, though, and these isagediscussed further below.

5. Problems and Challenges of Urban Tourism in Jordan

Jordan has not been unaffected by the recent Apabdsuprisings as the other Arab countries.
Beginning in January 2011 following high-profilevitidemonstrations in Tunisia and Egypt,
thousands of Jordanians also engaged in demoosgatind marches; although these were
confined primarily to Amman, the unrest was witegssn other municipalities throughout
Jordan as well in an effort to protest widespreawtuption, inflation, poverty, and inordinately
high unemployment levels (Jordan 2011). In respot@eg Abdullah has taken steps to
reshuffle his cabinet and has promised other redofdordan, 2011). Beyond the civil unrest
taking place in the country, Jordan is also onthefsmaller Middle Eastern countries and does
not have adequate sources of water and other hadgraurces for its own domestic requirements
(Jordan, 2011). Nevertheless, the aforementionfedmne and continuing foreign assistance have
provided Jordan with the framework it needs to oware the significant barriers facing its
economic development, but the country remains stibjeexternal shocks such as the lingering
global economic downturn (Jordan 2011). In addijtitve lingering effects of the ongoing wars
in Afghanistan and Irag has been felt in Jordaregent years, and the rapid influx of refugees
and returning migrant workers has strained the tglsninfrastructure even further, with a
corresponding negative effect on tourism in Jordaan & Zeitun, 2007).

Finally, despite efforts by the World Bank to depekustainable tourism initiatives in Jordan for
the past 15 years, there are some significant soktizal systems in place that hamper this
development as well (Hayllar, Griffin & Edwards,(B). In this regard, Chatelard reports that,
“In the case of Wadi Rum, the location of the vasigtakeholders at very unequal levels in the
Jordanian power structure has impeded any poggibii effective co-management” (2003, p.
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139). When it comes to tourism, then, sustaingbdiearly means one thing to the international
community and yet another to the local stakeholden® are most directly affected. As
Chatelard emphasizes, “In practice, the local Bedaommunity was marginalized in the
decision-making and implementation processes, taralynamic of social change, its identity and
even its collective self-esteem were all negativatfected” (2003, p. 139). Taken together,
Jordan has faced with a broad-based array of ciggdkeand problems in its efforts to further
develop its tourism industry in general and itsamrkiourism sector in particular. From the
challenges and problems that face urban tourishoidan are the following:

Traffic congestion and pollutiorthe rate of automobile ownership in Amman has been
increasing faster than its population growth radé@man today probably has no less than
one motor vehicle for every seven residents. Phases considerable pressure on the
city’s streets. Some of these streets no longerabte to accommodate the volume of
vehicles passing through them and those parkinggatbem. The number of motor
vehicles will continue to increase, but the capaoitthe city’s streets to accommodate
motor vehicles will not.

Water Shortage

Competitor cities

Lack of investment in tourism infrastructure. iexhibition centre

Air connectivity and frequency to source markets

Safety in downtown walking areas

Regional political volatility

Poor visitor experience

Lack of organisation

Poor airport facilities

Weak facilities for families

No one-of-a-kind attractions

And from the weaknesses in the Jordanian capiether following:

Short visit centre

Lack of pedestrian areas

Presentation — cleanness, vacant sites, parks, etc.
Maintenance of public and private domain
Public transportation system

Information and signage for tourists very weak
Museums and site presentation

Contact with the inhabitants

Qualified city tour guides in languages

Night life is limited

Public toilets and facilities

10
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Enjoying the city of Amman isnot easy for the following reasons:
e There are few parks, public squares, pedestriaasaaed few areas of special interest for
visitors to congregate in.
e The existing attractions are low quality and nesde refreshed, upgraded, diversified
and linked
e It is not easy for visitors to access Amman, knoere to go or get around.
e The cultural and entertainment programme is undoated and not spread throughout
the year or publicized sufficiently.
Conversely, though, the country has a number obdppities available that make such efforts
advantageous, and these issues are discussed hetoe.

6. Opportunitiesand Advantages of Urban Tourism in Jordan

The current tourism development initiatives takpigce in Jordan can benefit from the larger
efforts being undertaken in the Middle East. Foaregle, a study by (Wells, 2007) determined
that Arab countries are making increasingly lamgesstments in the global tourism industry and
many Arab governments have made concerted attetoptecrease their respective shares of
foreign visitors. According to Wells, “Improved mhact development, enhanced funding for
tourism and an increase in marketing and promdt@ave all facilitated the task and helped to
secure a good return on investment” (2007, p.3%ro%s the board, the Middle East has
experienced a 86 - 7 % increase in average numbers of tourists, andréeearch to date
indicates that the fallout from the Arab Spring &adlf Wars is transitory in nature and the
tourism industry tends to quickly recover (WellsL@D

At present, the United Nations World Tourism Orgation (UNWTQO) estimates that
international arrivals to the region may experiesigmificant increases over their 2006 levels to
grow by almost 5% in real terms by 2016 (Wells, 20Moreover, the revenues generated by
the increased projections in travel are expectedd®@ase over their 2006 total of $148 billion to
$58.9 billion by 2016 (Wells, 2007). According toeW, “Mega projects are already underway
in the region or are planned for the near futur facus mainly on developing the infrastructural
basis of the tourism industry. Although diversifioa of Middle East oil-based economies
through tourism is a relatively recent phenomermgmvernments in the region have gone out to
secure a slice of this lucrative market” (2007,7p.3

More specifically, Jordan has enjoyed significagturns on its 1994 peace treaty with Israel,
with growing numbers of tourists from this countlycking to see the exotic sights of interest
(Sullivan 2002). This trend was given additionalpetus following a two-day visit by the
Jordanian armed forces’ chief of staff to Israel @96 to collaborate on cooperative military and
cultural exchanges (Sullivan, 2002). Despite thiggpess and Jordan’s efforts to diversify its
economy, poverty levels continue to inch upwardd arperts suggest the poverty level in
Jordan is probably at least 15% of the countryjgypation (Sullivan, 2002). As a result, growing
numbers of Israeli business men and tourists hared Jordan and current trends indicate this
will continue in the future (Freedman, 1999). Irtfaduring the first 16 months following the

11
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chief of staff’s visit to Israel, more than a dozatateral agreements were agreed to by Israel
and Jordan, including one that authorized privaise Gnd vehicular traffic between the two
countries which further swelled the numbers of igigrarriving from Israel (Freedman, 1999).
According to this authority, “Even before the trpogation agreement went into effect, tourism
in Jordan in 1995 had increased by 25 percent thhatrin 1994. Both sides expected significant
further increases” (Freedman 1999, p. 116).
It would appear to travel promoters and tourismetdigyers in Jordan have three fundamental
options available to them as follows:

1. Do nothing. Allow tourists to find their own way tehatever is available and trust

market responses to satisfy need.
2. Promote existing resources and destinations aopartarger urban tourism promotional
initiative. This would include networks of townschaities.

Actively build a new infrastructure of tourism-redd enterprises that complements the existing
resources and destinations.
The first option is unacceptable because it doessis a disservice and fails to generate as much
revenue as might otherwise be possible. The seoptidn is likely the approach that will be
taken in the short term by consortia of urban wurrelated enterprises. It is becoming
increasingly clear, though, that attracting eveiwgng numbers of tourist to a country requires a
modern infrastructure that contains certain elesiéimat are intended to facilitate tourism and
enhance its value in the eyes of the tourists ds(laeav, 1994). An increasing number of cities
have recognized the substantive returns on invedtthat are possible through urban tourism as
well as the multiplier effect on the larger societywhich the tourism takes place. For instance,
according to (Jafari, 2000) urban tourism “has begoa key instrument in many urban
revitalisation projects, in urban waterfront deystent plans, in the upgrading of cultural
activities (such as festivals and events), in theservation of historical heritage and even an
incentive to redesign urban shopping areas” (2000,616). (Jafari, 2000) though, also
emphasizes that the urban tourism market is beaprfigrcely competitive as increasing
numbers of major cities jump on the urban tourisandwagon seeking to get their piece of the
action. There is also a danger that developersdcdabktroy or damage the very cultural or
architectural aspects of an urban setting that miadéractive for urban tourism in the first
place, making development a particularly challeggndeavor (Jafari, 2000).
The proliferation of other urban tourism destinatioin the region may diminish the
effectiveness of future media campaigns for Joslafferings as well (Jafari, 2000). The nine
primary factors that have been shown to be mosicefle in promoting urban tourism are as
follows:

1. Ambiance-Liveliness;

2. Historic-Cultural heritage;

3. Museums;

4. Tourist attractions;

5. Cultural activities;

12
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Price;
Security;
Restaurants; and

9. Public transport (Pearce, 1999).
Of these foregoing nine factors, Jordan can redsgrbe said to have at least six and perhaps
seven of them (i.e., historic-cultural heritage;s@aums; tourist attractions; cultural activities;
price; restaurants and, to a certain extent, puifiosport); however, deal-breakers such as
security concerns and the ambiance-liveliness mfaios limited urban destination offering may
appear lacking in comparison to other high-prodiésstinations in the Middle East, Europe and
Northern Africa. By focusing on its significant twlal and heritage resources, though, Jordan is
in a good position to take advantage of this tyfpgrban tourism in the future (Sullivan, 2002).
Another finding that emerges from the researchete @ that “urban tourism cannot be regarded
as an 'isolated attraction' of the city but is bsfimition strongly anchored in the urban
morphology and the functional urban system” (Peait®99, p. 87). This means that current
opportunities for urban tourism in development stidacus on its cultural-heritage destinations,
including those situated in nearby areas wheretdpy-could provide visitors with an exotic
adventure during the day while returns them to Amrfaa other destination) for a comfortable
regrouping overnight. A major constraint to thigpeayof tourism development remains the
potential perceptions of security problems and latkitegration in international networks. In
this regard, Sullivan cites Jordan’s “fragile ecomo connections internationally because of the
structures of its domestic economy, its human aatdral resource bases, and its relative non-
diversification of their international trade” asifg particularly challenging obstacles to tourism
development, but quickly adds that, “Once thesétira have been shored up these countries
will be more likely to reap the benefits from thelgalization whirlwind” (2002, p.35). From the
opportunities and advantages for the success ahudurism in Jordan are the following:

* Enhancement of archeological sites — particuladyn&n

* Restoring and caring for the historic environment

» Islamic and Christian history together

» Expand visit portfolio and product range to extersitor stay

» Cultural activities programme

» Mark historical pathways through the cities

* Use of water fountains

» Creation of city squares and performance spaces

* Image enhancement and brand

» Use of creative and innovative solutions

* Web marketing to selected niches

» Better use of the old name — Philadelphia Royatpagy

* Medical tourism

* Educational tourism

© N o
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7. Conclusion

The research showed that Jordan’s strategic geloigrégcation in the Middle East makes it
especially attractive for urban tourists seekingestination that is exotic but geographically
nearby. The research also showed that the foumd&dioa modern travel and tourism industry
has been established in Jordan and the countrpdeas enjoying increasing numbers of visitors
in recent years. The country has a number of atet that will likely contribute to the
continuing growth of its urban tourism sector, utihg an enormous array of cultural-heritage
destinations, a well developed transportation siftecture and a hospitality sector that can
accommodate budget-minded tourists as well as deelsof the most discriminating affluent
travelers. The current efforts to reform the coyistbureaucracy will ultimately have an effect
on the country’s desirability as a tourism destorain the short term, but assuming less than an
entire sea-change in political direction, it isseaable to conclude that Jordan is on the right
path to further urban tourism success in the futéitdast the following are some suggestions

if Amman isto become atrue destination city it will require:

* A programme spread over many years that are dasignenprove its capabilities in
urban tourism and to differentiate itself from caetifor destinations.

» Competitive air access frequency to a greater gityeof source markets.

* The planning of urbanisation in Amman to be in cocfion with the protection of the
precious fertile lands around the city

* Amman needs a hub area to assist its organisatidraccess for visitors. This area
would provide information, facilities, servicestempretation and would be the hub for
coach tours and FIT visitors.

» Shifting the focus from the site to the cities @sctitizens. The site should support the
community.

*  We need to involve local communities and citiegrder to support sites, so sites don’t

feel isolated

Tourism is working with sites only (monumentsgrd is a real separation between the
living cities and the sites
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