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Compulsory REVISION 1.
comments
2.
3.
4.

As mentioned in Section 1, how the marketing t@oks to be used
in promoting the online product? According the fessun this
paper, how to assist publisher to determine onlnarketing
strategy? Managerial implications would be impraved

The authors should have more rigorous to constrastarch
hypothesis based on literature review.

In Figure 1, it is necessary to clarify ‘online phase complexity
and ‘need satisfaction’ are mediator or moderator.

If ‘online purchase complexity’ and ‘need satisfactiare
mediator, why the author did not examine the refethip betweer
product commitment and online purchase complexity.

Minor REVISION comments | 1.

The reference citation should be revised. For example,
Prussakov [2] further stated...

2. Please improve the English writing.
Optional /General Please read the following reference and consider how to examine
comments the conceptual framework in this paper.

Baron, R. M., and Kenny, D. A. (1986). The moderateediator
variable distinction in social psychological res#ar Conceptual
strategic, and statistical consideratiodsurnal of Personality and
Social Psychology, 51(6), 1173-1182.
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