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Compulsory REVISION comments   
Minor REVISION comments 
 

Point 2.1 The Usage of Mobile Devices -  lines 114-123 
 
Statistical data and information very old - 2012; 
replace all resources with new and updated data from 2016, 2017; there 
are many resources now 
 
point 2.2 – lines 131-132 – the same issue – replace statistical data with 
new and updated – 2016 
 
point 2.3 – advertising trend 
 we are now in 2017, all data has to be updated, not from 2013, 2014, 
etc – replace all with updated data – lines 162-164, 170-173, and Figure 
1 should be updated to 2015-2016 
 
point 2.4 Attitudes towards Advertisement 
sources from 2004  are not significant in the new age advertising – 
replace with updated information 
 
point 4. Findings 
It would be more visible and better structured, if the author would add 
graphics or tables of results 
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Have been replaced and updated 
 
 
 
 
 
Have been replaced and updated with new 
tables and figures 

Optional/General comments 
 

More attention to spelling, spaces between words, etc. 
Lines 14,16, 17, 27, 28, 44, etc 
Internet, with caps – always 
 The author, must bring new and updated sources and make a better 
documentation related to the state of the art in advertising; 
-updating all resources and statistical data to 2016-2017 
- for a better structuring even easier reading - adding graphic or tabular 
objects  

Have been renewed and updated 

 


