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Compulsory REVISION comments 
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Minor REVISION comments 
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Optional/General comments 
 

 
The article is written in a coherent and comprehensible scientific language. In this work, 
author proposed investigate the viability of the stacked generalization approach in 
predictive modeling of a direct marketing problem. We compare the performance of 
individual models created using different classification algorithms, and stacked ensembles 
of these models 
 
Author again demonstrated a significant improvement in the AUC and lift values when the 
stacked generalization approach is used viz a viz the single-algorithm approach. We 
conclude that despite its relative obscurity in marketing applications, stacking holds great 
promise as an ensembling technique for direct marketing problems. 
 
The article is written in a coherent and comprehensible scientific language. Its theme is 
relevant in the field of optimization 
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